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THE RACE FOR THE PRES 


THE UNITED STATES 


And like a coach/:unner, you set the pace and strategy 
r this grueling, nine-week marathon to «> the highest 
e of the nation 


PRESIDENT E).ECT™ fume perfect release for 


fe anche ponte enon meieen chanted with the 
way previous elections have gone? Disay poi with the 
2 on Seenien an ven ieuoneneentidates? How would 
and honed neseennevedonemmmeainst cach other? How 
would you do if you ran for president? 
Novonger Go tnese tr aetetoneama questions have to 
So Gnenswered. aver selon elemorame rameter has been 
Soplcsted to uneke PRESEN Gnmenshe most accurate 
SnG felsic modelo! ine campalemipracess ever made. 
Ace fom Genesee wnelenonm fun, this game also 
Holds femencous polenta: aa envea@es ional tool. 


POLITICAL CLIMATE. 

Vou cen contest any electomeanoms 960 to 1984 using 
Sctual historical candidates or ones you) make up. 

Aine Seana ofine eames mputer reflects the 
Preven poles cmmateentesmeated time based on 
Scononielsaiorm and lanenaloneimmmews. The candidates’ 
police) pemuasone wil have beenlenmer preprogrammed 
Spree Gy youl sed onteinmesmonses to over 20 issues 
Severe as eRe environmenteminareaty, PLO..... 





















HIT ANS SE TO CONTINUE..- 


Every turn(week), Hi-Res map of the U.S. colors states 
according to the party to which its electoral votes 
belong. Red for Democratic; blue for Republican; 
stripes for third party: and white for undecided. 


THE CAMPAIGN. 


Vou are given a fixed amount onmoney to spend on 
your candidate s campaign) You mustallocate your funds 
among national revional and key-state advertising. Time 
and frequency of campaigns stops must also be carefully 
planned to avoid fatigue, During the campaign, national and 
foreign crises may arise to challenge you. 

Vou ll be asked @ you wisi todebate. Like a real debate, 
Vou ll be scored on your answers anaspeaking ability. 
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This is it! Electio 
impatient at heart. Or 
minute-by-minute exp 


THREE 
PRESIDENT ELEC 
cratic, and possible 
play any or all three p 
a game over and ove 
each time to see how 
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GAME CONTENTS: 514” program disc; rule book; 1 data card; 1 campd i 
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Week 
—_—_——_—_—_———— Cash Remaining $ 
Overhead $ 
| National Ad Dollars $ Game functions are rooted as closely as possi 
ts dasa! vo real life, to carr x Ma ary re ae 
Regional Ad Dollars $ : yusaen Henperte’ BS 4 Dee execue tanta 10 Se ae 
|= All rights reserved. strategies of their own choosing, gn isa candidate trust be esdin eer ee 
a nba function of these strategies, the inhe Swesk- the candidaies try \ ; 
ne j nesses of the candidates, chance ever campaign inure o ca 
j THE SET-UP. To begin play, insem the game disk into your NEED. See 
drive and turn on the computer, The first question will ask you ahead gaara ah SEEK sda aac ery . 
whether you wish to 1) start a new game, 2) continue 8 » _ oa — joes not contibule chirecthy to Swnyina 
see Sy demonstrate the graphics. 4) have the computer Lo omen Sees ee Overhead \ 
emo the game by playing the 1960 campaign without player variable for third-party candidate 
participation. After choosing the indicated option you will be ADVERTISING. There are tee kinds of advertising each 
‘asked whether you have a color of lack-and-white monitor serving 8 different purpowt 
T) Nenonal advertising covers the entire nation. Dollat lor 





are self-explanatory c 
ar Kt sways the most nel vote 




































































































———— Individual State 
| Ad Dollars $ 
States Subsequent question: 
j Wfyou have selected a new game, you must construck Your 
venario. The importance of this segment cannot be and \s not the most effective way \o swing particular stats \ 
| ‘4. as the variables you enter have a direct and 2) Regional advertising 0 Alecrive Wn swaying sates, bil \ 
<a ‘powerful influence on the course of the game. To cor only in the region choser 
b — veenario, answer each quesion as requested on the scree rate advertising \s excellent (or swaying large 
Campaigning: f vefer to the game manual when necessary. Following are a few where the voAing \ 2, Dut \L is o Very Expensive 
notes on selting up 4 scenario Y Vole zlec\ o state, enter its tworlener portal 
1) Election years are different in two ways First. the number of now on the map 
| popular and electoral votes conform to history adjusiedin © CAMPAIGN STOPS. Each andidate may make appearances \t 
7 Total Dollars Spent The case of popular voles by Ukely voter turnout For the states/regions of his choice. Costs are incurred wher 
Campaigning $ example, Florida has 10 electoral votes in 1960 and 21 in enterin entering rare, and for each sop ip 
——— 1984, due to population shifts. Second. cack made. Fatigue ef cour after 8 given number of stops, and — 
Notes, Like “Debate ton different degree for one party or another. Mi | no more than a given numiber of stops may OS neduled fora \ 
or “Trips” Abroad is much mote liberal than Utah. This blas changes fror single week. Stops have a diminishing arginal effectiveness tr 
_ election to election. a given week ‘oul fb 8 gradually incres elective 
Total Spending $ 2) Historical scenarios are just that — the historical candidates each week (¢.¢..2 Stops in each of three wee) ore eflectave 
- \ es ro and conditions are entered automatically, A historical than 6 stops in one week, but \s also more Exper ave 
Weekly Poll Total Votes \ scenatio gives you the ability to change conditions and © FOREIGN VISITS, {in the first week only, all candidates decide 
Candidate #1 — | wendidates, even to the point of constructing & fetitious “ahether to take a trip, and if'so who will go, where they wil go . 
Gnddate #2 — candidate. This allows YOU to run for president When, and for how long, Trips ure a pure gamble, sometimes 
Candidate #3 - | 3) Candidates can be selected irrespective of their party oF they help, sometimes they urt 
z i: ree a . actual time frame, however unrealistic George McGovern Ki players receive an intelligence report at tne end of the 
Electoral Votes running as a Republican in 1984 may seem. campaign phase, showing an estimate of each date 
Candidate #1 ____— 4) How the state of the union affects the campaign depends dollar expenditures in each state. Aiso shown sre the number of 
Candidate #2 ~ upon who is the incumbent, how the state of the union was stops made by each candidate in each state 
Candidate #3 when the incumbent party took office, and how good orbad Each week the players ote red the opportunity \ 
teat = ———_— <8 ss icons current conditions are debate, {they are willing, Agre come {through the 
—_ 7 | The computer can manage all, some, or noné of the mutual consent among potential de yn who will debate 
él SS i candidates. It will make the game decisions 8 human must. and how many questions will be asked 
| vathout cheating, If you want all candidates to be run by the IN the end of each week, strengths are adja: 
\ computer, then you can run the simulation on “autopilot”. The the decisions of the candidates anc ave 
will take 45-60 minutes without any \ranspired. Each new week begins with a new p 
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player inputs required. You regi 


returns begin. 
THE GAME. The campaign \s nine weeks (turns) long 
Each week players receive @ poll that shows the national 
) popular vote with a 2% margin of error (on rare occasions the 
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You never thought your computer could be this exciting! 








INTRODUCTION. 
sive simulation of pre 
election night. Game f 
to real life; to camy 
strategies of their ov 
function of these str 
nesses of the candid 
situation. 


THESETI-UP. 1 
drive and turn on th 
whether you wish t 
game, 3) demonst 
demo the game by 
participation. After 
asked whether yot 
Subsequent questi 
If you have se 
own scenario. Th 
overstressed, as | 
powerful influence 
scenario, answer ¢ 
refer to the game 
notes on setting | 
1) Election years 
popular and ¢ 
the case of 
example, Flo: 
1984, due to 
toadifferent« 
is much mo 
election to € 
2) Historical sc 
and conditi 
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nesses of the candi 
Situation, 


THESET-UP, 15;,.; 
drive and turn ©) begin Play, 
whether you 


election to election. 

2) Historical scenarios are just that — the historical candidates 
and conditions are entered automatically. A historical 
Scenario gives you the ability to change conditions and 
candidates, even to the Point of constructing a fictitious 
candidate. This allows YOU to run for president. 

3) Candidates can be selected irrespective of their party or 
actual time frame, however unrealistic George McGovern 
running as a Republican in 1984 may seem. 

4) How the state of the union affects the campaign depends 
upon who is the incumbent, how the state of the union was 
when the incumbent party took office, and how good or bad 
current conditions are. 

The computer can manage all, some, or none of the 
candidates. It will make the game decisions a human must, 
without cheating. If you want all candidates to be run by the 
computer, then you can run the simulation on “autopilot”. The 
campaigning segment will take 45-60 minutes without any 
player inputs required. You regain control when the election 


returns begin. 


THE GAME. The campaign is nine weeks (turns) long. 
Each week players receive a poll that shows the national 
popular vote with a 2% margin of error (on rare occasions the 


Overhead sta, 


N Tunning a Campa: 
andidates. 


the entire Nation. Dollar-for- 
votes; however, itis not focused 
ae effective ey to swing particular states. 
> ing is more effective in swayin: 
Only in the Tegion chosen, ae 
3) Individual state 


ve 
each week (e.9.,2 stops 
than 6 stops in one we 


they help, sometimes they hurt. 

All players receive an intelligence report at the end of the 
campaign phase, showing an estimate of each candidate's 
dollar expenditures in each state. Also shown are the numberof 
stops made by each candidate in each state. 

Each week the players are offered the Opportunity to 
debate, if they are willing. Agreement comes only through the 
mutual consent among potential debaters on who will debate 
and how many questions will be asked. 

At the end of each week, strengths are adjusted based on 
the decisions of the candidates and the events that have 
transpired. Each new week begins with a new poll. 


ELECTION NIGHT. After the ninth week, the results of 
the election are given and a winner declared. The election night 


may be simulated in real time (4-6 hours) or the votes may be 
tallied in less than 15 seconds. The players are given the 


opportunity to decide how to resolve the election night. 
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REPUBLICANS 


NAME Economic “ROHS 
ANDERSON, JOHN on VIEWS 
BAKER, HOWARD = 55 
BUCKLEY, JAMES 36 
BUSH, GEORGE 10 
CONNALLY, JOHN FA 
15 
12 
17 
3 
10 
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WEICKER, LOWELL 


AUUNUNHKHUDLUNUSUWHEHUBVNNO 
WhULOURUWIDAHWUWENHSUSDUO 
PAOUDYOUUVAGUAVWUWUHRUNAN 
que EQQESSERAGESGRHOOSEH 


DEMOCRATS 


FOREIGN 

SOCIAL ECONOMIC POLICY 
NAME VIEWS VIEWS VIEWS OVERALL ABILITY. MAGNETISM —_POISE 
BRADLEY, BILL 79 71 71 7 


BROWN, JERRY 82 69 
BROWN, JOHN 61 57 
BYRD, ROBERT 
CARTER, JIMMY 
CHISHOLM, SHIRLEY 
HUMPHREY, HUBERT 
JACKSON, HENRY 
JOHNSON, LYNDON 
KENNEDY, JOHN 
KENNEDY, ROBERT 
KENNEDY, TED 
McCARTHY, EUGENE 
McGOVERN, GEORGE 
MONDALE, WALTER 
MOYNIHAN, D. PATRICK 
MUSKIE, ED 
ROCKEFELLER, JAY 
UDALL, MO 
WALLACE, GEORGE 
YOUNG, ANDREW 
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‘ood/ 1 (bad/low) 
0 (extremely conservative) 50 (moderate) 100 (extremely liberal) 9 (good/high) 
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F ® pure gambie; sometimes 
3 Bence report at the end of the 
festimate of each candidate's 
Also shown are the number of 
In each state 

ire offered the opportunity to iy 
ment comes only through the 
mutual conser! - 1 debaters on who will debate 
and how many questions will be asked. inds 
At the end of each week, strengths are adjusted based on a 

the decisions of the candidates and the events that have 
transpired. Each new week begins with a new poll 


ELECTION NIGHT. After the ninth week, the results of oo 
the election are given and a winner declared. The election night [~ 
may be simulated in real time (4-6 hours) or the votes may be 
tallied in less than 15 seconds. The players are given the 
opportunity to decide how to resolve the election night 




















the incurmbent party foo 
conditions are. 

The computer can manage all some, or none of the 
candidates. It will make the game decisions & human must 
without cheating. If you want all candidates to be run by the 
computer, then you can run the simulation on “autopilot The 

campsigning segment will take 45-60 minutes without any 
player inputs required. You regain control when the election 
returns begin. 


THE GAME. The campaign is nine weeks (turns) long 
Each week players receive a poll that shows the national 
popular vote with a 2% margin of error (on rare occasions the 
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4 Campaign stops have a di; numbers can be misleading if be f i A = criti- 
b ly concerned effect should be very ga. ishing marginal effectiveness, Th we re them be. You must always eae a eye ee this case, _ stated points of view, or trenchant crit: 
ind those course, no one can afford {c other words, the difference betwee, yemembet that different kinds of cam- _ probably cut into the Seeley ae - the ee — gies ee 
: sead too often making one stop ina state and two mrigning have different effects.Ovethead, _stituency (just as a KKK candidate would ‘ee eer seater everything else 
igs pot sneant: © Campaign Stops. ery, let will be sn irae than the dif. Pinich is included wie the figures, is Probably cut into the Republican), the a ot delivery, confidence, general 
——$——<—<—— tile your creativity reach the most pe ae nae See ss See ies me valuable it Rete ate an tan aa would probably be best off to demeanor, sense of humor (ifcalled for), 
y be situations where traditional form of © fe ‘th fi ; aking terms ae in 1980 latly refuse. relationship with the viewing audience, Cash Rema 
a — natio ertising would be like speeches and appearances bi more than five stops a week in 3 5.36% ofall electoral votes in 1] (45 of If one of the candidates needing to and so forth. This is the area in which 
b meee aoe using an axe to perform an act of candidate. This is the most fre single state. Itis much more effective 538), would receive $83 units of every agree or disagree is being mana‘ are Kennedy beat Nixon in their first debate, Ove 
Se surgury wheeling and effective campaign to revisit a state in following Weeks (000 units spent in national ads. How- the computer, 2 i she Carts their 
tactic of all, and it takes on ge The maine cost is made up by pdm $83 units of national advertising is fanceith annie papa ‘his sire ee Eras pee way National Ad’ 
© Individual State Advertising importance as the game progres*© the beter’ et Hes “ not nearly as hee as $83 units of answer alone. The computer will sepaxt are equally important in the final analysis Ba 
This is the narrowest, most effective That is, the effect of a campaign StoP Candidates with greater mag. | campaigning or in ividual state adver- _ately decide whether or not to agree. The Shats “won' and Tlost Regional 
increases slightly with each passing netism and speaking ability have In short, the figure is useful as a Cae 


form ofadvertising — for swinging a 
single state. If California is too close 
to callin the final week, you may see 
aneed to use this form ofadvertising 
to help the voters arrive at the 
correct decision 
To indicate a state where you 
wish to employ this form of adver- 
tising, merely enter that state's 


week 
There are drawbacks, however. 


First, the cost of a stop is not in- 
expensive, as these extravaganzas 
require much planning, organization, 
staff work, plus travel for the entire 
entourage. Second, the candidates 
are limited by time — (they can 


an edge over their opponents ~ 
campaign stops, as in all forms 
of advertising. Here, however, the 
edge is more pronounced. A good 
campaigner is urged to press the 
campaign home through more stops. 
Under no circumstances should 
advertising be neglected, because a 


mang 
i sf estimate of where the opposing 


candidates made an effort in the week, 
snd where they didn’t. The summary, 
Siong with the weekly polls and projec- 
none should give many clues as to 
opposition strategy, and perhaps suggest 
what your own strategy should be. 


Summary “pages” are viewed until 


decision will be immediately flashed on 
the screen. Obviously, ifthe human does 
not agree, the dabate cannot come off. 


Debates consist of between two 
and six questions on 1980 issues with 
the candidates deciding on the number 
before the debate begins. (Note: We 
would have liked to have included ques- 
tions from every election year, but they 


Some lines of argument, such as 
“Discuss Relevant Considerations”, “State 
Own Position”, or “Attack Opponents 
Position” are more heavily weighted in 
regular points than intangibles. Others, 

such as “Kill Time”, or “Criticize with 

Wittcisms”, are more heavily weighted in 
intangibles than regular points. The exact 
relationships we will not divulge; the last 





“NY” um of 35 stops ina candidate cannot speak ev. idates agree to go onto : ’ 
fon bivedon (age Mor make en yh ey Stance bute ood spear shoul sc enkon nc cigenonet res fobsctdskopece|Thereereds tho mended OSE wou 
have three opportunities per week take trips — and, just as important, use his edge as muchas is practical - ation. questions possible, on social, economic, oneto methodically calculate Wor \ 

PP ie exUP de In other ‘ : inform: and foreign policy iss fey ‘ be the optimum course on a given \ States: 
to use this form of advertising. You their human condition. 1n Over the course of a campaign, this Phase policy issues. Once a question ¥ 
may elect to use all, some, or none words, even the best of them get edge should be manifested in 6. Debate F® : is asked during a campaign, it is never question. (Theoretically, there is one on \ 
To indicate “no state”, press ‘RE- tired after a while, becoming more the polls. _Allcandidates.in turn, express their repeated. Consequently, notwodebates —€Very question, but we haven't bothered \ 
, ha ; d other ill- desire to debate or not to debate. This are exactly alike. So : to figure out exactly what it is.) ' 
TURN’ when asked for which state susceptible to gaffes an' 5. Intelligence Phase. sedidesire Ras nothing toldowit fhe me questions are 
you want. You may spend up to considered moves. * “Once the last candidate has com- ee the opporent eal © wit eee tet bao others. You must intuitively There are penalties for overdoing it 
$150 units in each of the three On the other hand, as can- Jeted his tum, there will be several whether rely indicates that th ing ne or igure out which ones these are (almost in some lines of argument. For example, : 
states, or you may, if you desire, didates they are expected to actively Ho 5. This will signal other players t not sree the week Setee ars BN impossible in itself). Each question really pasting the opponent with moral 
indicate the same state every time, campaign. Undercampaigning may t ie ‘to the terminal. When they are Mi Dee ne ing Rais Gatenir es ain he —_ consists of an initial answer and a rebut- indignation will make you look like a 
spending up to $450 units in a conserve money, but is viewed eee Gi vanty ket ahouldibe preseed es Ce erste BCE ee idate _talbyall participants. (Three-waydebates —_hothead, and have detrimental effects: if 
single week for a particular state. dimly by the press and general to begin the weekly campaign summa: a a is unwilling nee fiat Sa. ee vourldll oo pmouch aapemyoe ner ki 
While this advertising is highly public. While holding back for a big Shown will be the candidates’ Sone epee his willingness, as hi aa ai Each candidate is required to enter loved but not respected. Discussing the 

effective, it is very “expensive”. finish is a fine campaign strategy, It te spending in each region and st ca pelea east aS re receive the percentage of time that will be considerations too much will make you 

While $1 unit of national ads may can be overdone. There is no ne ifs ay eresiiqustipactarigdres ae Bsa 28 Ag Sa rhis frustration. devoted to each of five possible lines of look like an egghead, and not decisive 

swing thousands ofvotes, $1 unit of “optimal” number of stops, just as for Feit toilO%,fust to kee ae This a fe tie eee ata ea ate argument. The distribution is entirely up enough. Contrasting too much will make 

individual state ads may swing only there is no reliable, ‘scientific’ way pie meme relotine pan seaman candidates Ot feel forced to to the candidates, though no more than you appear deferential; too many witti- 
hundreds. The power of this tactic is to run a campaign. : payee isarespendingsThein a debate. all candid, } 100% of the time allotted may be used. _cisms, a clown. So . . . read the question ae Vv 
in its concentration. It should be Candidates incur campaigning  opponen af 2 Fide cet pccuracy, ponce a an ates have registered —_ (If you accidentally exceed the limit, the carefully, gauge what your opponent : _ 
used only in special situations cost when they elect to go to a is Le ado ie ie Ye wee their aa towards debating, the _ time will be redistributed proportionately might do, and make a gut answer. That is ae: i Cay 
because of its costs. No manager region, when they elect to gotoa = can i Fede ie ae ; int ellorts, computer checks to see ifthere aretwo —_ to equal 100% — since thisisnotalways what they do in real life. oa Cat 
can really afford to mount narrow state within a region, and for each Also we ae brs r - : ORE made or more candidates willing. If there are, desired, don't make the mistake.) The Candidates with greater speaking Ses mh Cat 
attacks on a consistent basis: the stop they make. For example, ifa by each candidate in each state. the candidates must either agree, ornot _differentlines ofargumentarebroadand —_ ability and magnetism will generally : } 
sacrifices in other areas are too great. major party candidate wants to The amount indicated by each State agree, to debate. If any two or more — somewhat ambiguous because, as you outpoint their opponents, unless they ; 

Used in tandem with all other make a swing through the Pacific includes overhead, all forms of advertis- candidates agree, the campaign process _can easily realize, the true possibilities in commit gaffes. Ifa candidate happens to A Can 
forms of campaigning, this kind of Coast region, making one stop in ing, and campaign stops. Overhead and ] is immediately interrupted andadebate a debate are much larger than those be strong in one area but weak in ' Can 
advertising is most effective. First, Oregon, two in Washington, and _ national ay are Spieae around the takes place. If the candidates cannot _ provided. For the sake of playability and another, he should work his strength as : ® Car 
the manager allocates a healthy three in California, he must pay country, with states having more elec- | agree for some reason, the game pro- _programability, the options have been much as possible. His advantage may ‘ 


toral votes receiving proportionately 
more. Regional ads and regional cam- 
paigning costs are distributed to states 
within the region, again with larger 
electoral states receiving proportionately 
more. Individual state ads and state 
campaigning costs are added in un- 
diluted form. 


ceeds to the next phase. 

As an example, if the Republican is 
unwilling to debate, but the Democratic 
and Communist candidates are willing, 
the Democratic and Communist candi- 
dates must either agree, or not agree, to 
debate at once. Agreement comes only 
by mutual consent; candidates can never 


amount of national advertising. 
Then, he spends the maximum fora 
target region. He follows this up 
with a good dose ofstate advertising. 
Finally, the candidate himself comes 
in for a few campaign stops. If the 
region is close and there is no 
significant opposition, the overall 


$45 units for entering the region, 
$20 units for each state entered 
($60 units), and $35 units for each 
stop, or $210 units. The total cost of 
the swing will be $315 units. Costs 
are lower for third party candidates, 
as their appearances tend to be low- 
budget affairs. 


narrowed. 
The object of the debate is to out- 
point your opponents by skillfully allo- 
cating time and being lucky enough not 
to commit mistakes. There are two kinds 
of points — regular “points” and “in- 
tangibles.” Regular points are things like 
damaging (or positive) statistics, well- 


make up for the deficiency. 

Some lines of argument are riskier 
than others when it comes to making a 
gaffe. The safest line is killing time. The 
most dangerous (and probably most 

intellectual) is discussing the relevant 
considerations. (It is easy to stumble 
under the intense pressure of a debate.) 
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